FER.OSST ¢ S ULLY VAN

Personal Care Packaging
Market, Global, 2025-2032

. .
. % S .
2 .
4 .
.
OPPORTUNITY
L) UNIVERSE iy
) .
.
.
o

Companies

taIAChon Transformation
, Personal Care Packaging is
vl Experiencing Transformational
: Growth Driven by Shifts in
Best Practices 3 Ecosysten Consumer Behavior,
e s Sustainability Demands, and
Innovative Packaging Solutions
Radar Generator
gt Global Chemicals, Materials & Nutrition
Research Team at Frost & Sullivan
How does your Organization Identify and Prioritize PG9U-86
Growth Opportunities? June 2026

© 2026 Frost & Sullivan. All rights reserved. This document contains highly confidential information and is the sole property of Frost & Sullivan.
No part of it may be circulated, quoted, copied, or otherwise reproduced without the written approval of Frost & Sullivan.



2 PG9U-86 Personal Care Packaging Market, Global, 2025-2032

Frost & Sullivan Team

Lead Analyst Project Manager

Anbuselvan Rajendran Christeena Thomas
Research Analyst Research Manager

Chemicals, Materials & Nutrition Chemicals, Materials & Nutrition

E anbuselvan.Rajendran@frost.com E christeena.Thomas@frost.com

Practice Area Leader

Brian Balmer

Practice Area Leader
Chemicals, Materials & Nutrition

E brian.Balmer@frost.com

FROST ¢& SULLIVAN



PG9OU-86 Personal Care Packaging Market, Global, 2025-2032

Agenda

Section Slide Number
Scope and Segmentation 16
» Research Overview 17
o Scope of Analysis 18
« Segmentation 19
« Packaging Type and Applications Matrix 24
Growth Environment: Transformation in Personal Care Packaging 25
o Why is it Increasingly Difficult to Grow? 26
o The Strategic Imperative 8™ 27
« The Impact of the Top 3 Strategic Imperatives on the Personal Care Packaging Industry 28
Ecosystem in Personal Care Packaging 29
» Ecosystem Overview 30
» Value Chain—Plastics (Flexible & Rigid) 31
» Value Chain—Paper and Paperboards 32
o Value Chain—Glass 33
+ Value Chain—Metal 34
o Competitive Environment 35

FROST ¢& SULLIVAN



PG9OU-86 Personal Care Packaging Market, Global, 2025-2032

Agenda (continued)

Section Slide Number
« Key Competitors 36
+ Ink Market in Personal Care Packaging 37
Growth Generator in Personal Care Packaging 40
+ Growth Metrics 41
o Growth Drivers 42
e Growth Driver Analysis 43
o Growth Restraints 49
» Growth Restraint Analysis 50
« Forecast Considerations 53
+ Revenue and Unit Shipment Forecast 54
« Revenue and Volume Forecast Analysis 55
» Revenue Forecast by Region 56
« Unit Shipment Forecast by Region 57
» Forecast Analysis by Region 58
« Revenue Forecast by Packaging Type 60
« Unit Shipment Forecast by Packaging Type 61

FROST ¢& SULLIVAN



PG9OU-86 Personal Care Packaging Market, Global, 2025-2032

Agenda (continued)

Section Slide Number
» Forecast Analysis by Packaging Type 62
» Revenue Forecast by Application Type 65
« Unit Shipment Forecast by Application Type 66
» Forecast Analysis by Application Type 67
o Pricing Trends and Forecast 68
o Pricing Trends and Forecast Analysis 70
+ Revenue Share 71
+ Revenue Share Analysis 72
o Mergers and Acquisitions 73
Growth Generator: Hair Care 75
o Growth Metrics 76
+ Segment Characteristics and Overview 77
» Forecast Considerations—Hair Care 78
» Forecast Considerations Explanation—Hair Care 79
» Revenue and Unit Shipment Forecast—Hair Care 80
» Revenue and Volume Forecast Analysis—Hair Care 81

FROST ¢& SULLIVAN



PG9OU-86 Personal Care Packaging Market, Global, 2025-2032

Agenda (continued)

Section Slide Number
« Consumption Forecast by Product Type—Hair Care 82
» Packaging Size Shift Forecast by Unit Size—Hair Care 83
« Revenue Forecast by Region—Hair Care 84
« Unit Shipment Forecast by Region—Hair Care 85
o Forecast Analysis by Region—Hair Care 86
« Refill Impact Packaging Forecast by Region—Hair Care 88
« Revenue Forecast by Packaging Type—Hair Care 89
« Unit Shipment Forecast by Packaging Type—Hair Care 90
o Forecast Analysis by Packaging Type—Hair Care 91
Growth Generator: Skin Care 94
o Growth Metrics—Skin Care 95
+ Segment Characteristics and Overview—Skin Care 96
» Forecast Considerations—Skin Care 97
» Forecast Considerations Explanation—Skin Care 98
+ Revenue and Unit Shipment Forecast—Skin Care 99
» Revenue and Volume Forecast Analysis—Skin Care 100

FROST ¢& SULLIVAN



PG9OU-86 Personal Care Packaging Market, Global, 2025-2032

Agenda (continued)

Section Slide Number
« Consumption Forecast by Product Type—Skin Care 101
« Packaging Size Shift Forecast by Unit Size—Skin Care 102
+ Revenue Forecast by Region—Skin Care 103
e Unit Shipment Forecast by Region—Skin Care 104
« Forecast Analysis by Regions—Skin Care 105
« Refill Impact Packaging Forecast by Region—Skin Care 107
» Revenue Forecast by Packaging Type—Skin Care 108
« Unit Shipment Forecast by Packaging Type—Skin Care 109
« Forecast Analysis by Packaging Type—Skin Care 110
Growth Generator: Oral Care 113
o Growth Metrics—Oral Care 114
+ Segment Characteristics and Overview—Oral Care 115
» Forecast Considerations—Oral Care 116
» Forecast Considerations Explanation—Oral Care 117
» Revenue and Unit Shipment Forecast—Oral Care 118
» Revenue and Volume Forecast Analysis—Oral Care 119

FROST ¢& SULLIVAN



PG9OU-86 Personal Care Packaging Market, Global, 2025-2032

Agenda (continued)

Section Slide Number
« Consumption Forecast by Product Type—Oral Care 120
» Packaging Size Shift Forecast by Unit Size—Oral Care 121
« Revenue Forecast by Region—Oral Care 122
« Unit Shipment Forecast by Region—Oral Care 123
« Forecast Analysis by Regions—Oral Care 124
+ Refill Impact Packaging Forecast by Region—Oral Care 126
« Revenue Forecast by Packaging Type—Oral Care 127
« Unit Shipment Forecast by Packaging Type—Oral Care 128
o Forecast Analysis by Packaging Type—Oral Care 129
Growth Generator: Color Cosmetics 131
o Growth Metrics—Color Cosmetics 132
+ Segment Characteristics and Overview—Color Cosmetics 133
« Forecast Considerations—Color Cosmetics 134
» Forecast Considerations Explanation—Color Cosmetics 135
+ Revenue and Unit Shipment Forecast—Color Cosmetics 136
« Revenue and Volume Forecast Analysis—Color Cosmetics 137

FROST ¢& SULLIVAN



PG9U-86

Agenda (continued)

Personal Care Packaging Market, Global, 2025-2032

Section Slide Number
« Consumption Forecast by Product Type—Color Cosmetics 138
« Packaging Size Shift Forecast by Unit Size—Color Cosmetics 139
« Revenue Forecast by Region—Color Cosmetics 140
« Unit Shipment Forecast by Region—Color Cosmetics 141
» Forecast Analysis by Regions—Color Cosmetics 142
« Refill Impact Packaging Forecast by Region—Color Cosmetics 144
« Revenue Forecast by Packaging Type—Color Cosmetics 145
« Unit Shipment Forecast by Packaging Type—Color Cosmetics 146
» Forecast Analysis by Packaging Type—Color Cosmetics 147
Growth Generator: Bath and Shower 150
o Growth Metrics—Bath and Shower 151
+ Segment Characteristics and Overview—Bath and Shower 152
« Forecast Considerations—Bath and Shower 153
» Forecast Considerations Explanation—Bath And Shower 154
« Revenue and Unit Shipment Forecast—Bath and Shower 155
« Revenue and Volume Forecast Analysis—Bath and Shower 156

FROST ¢& SULLIVAN



PG9U-86

Agenda (continued)

Personal Care Packaging Market, Global, 2025-2032

Section Slide Number
« Consumption Forecast by Product Type—Bath and Shower 157
« Packaging Size Shift Forecast by Unit Size—Bath and Shower 158
« Revenue Forecast by Region—Bath and Shower 159
« Unit Shipment Forecast by Region—Bath and Shower 160
» Forecast Analysis by Regions—Bath and Shower 161
« Refill Impact Packaging Forecast by Region—Bath and Shower 163
« Revenue Forecast by Packaging Type—Bath and Shower 164
« Unit Shipment Forecast by Packaging Type—Bath and Shower 165
« Forecast Analysis by Packaging Type—Bath and Shower 166
Growth Generator: Deodorants 168
o Growth Metrics—Deodorants 169
+ Segment Characteristics and Overview—Deodorants 170
» Forecast Considerations—Deodorants 171
» Forecast Considerations Explanation—Deodorants 172
+ Revenue and Unit Shipment Forecast—Deodorants 173
« Revenue and Volume Forecast Analysis—Deodorants 174

FROST ¢& SULLIVAN



PG9U-86

Agenda (continued)

Personal Care Packaging Market, Global, 2025-2032

Section Slide Number
« Consumption Forecast by Product Type—Deodorants 175
« Packaging Size Shift Forecast by Unit Size 176
« Revenue Forecast by Region—Deodorants 177
« Unit Shipment Forecast by Region—Deodorants 178
« Forecast Analysis by Regions—Deodorants 179
« Refill Impact Packaging Forecast by Region—Deodorants 181
« Revenue Forecast by Packaging Type—Deodorants 182
+ Unit Shipment Forecast by Packaging Type—Deodorants 183
« Forecast Analysis by Packaging Type—Deodorants 184
Growth Generator: Perfumes 187
o Growth Metrics—Perfumes 188
+ Segment Characteristics and Overview—Perfumes 189
» Forecast Considerations—Perfumes 190
» Forecast Considerations Explanation—Perfumes 191
+ Revenue and Unit Shipment Forecast—Perfumes 192
» Revenue and Volume Forecast Analysis—Perfumes 193

FROST ¢& SULLIVAN



PG9U-86

Agenda (continued)

Personal Care Packaging Market, Global, 2025-2032

Section Slide Number
« Forecast Analysis by Packaging Type—Perfumes 194
+ Consumption Forecast by Product Type 195
« Packaging Size Shift Forecast by Unit Size—Perfumes 196
+ Revenue Forecast by Region—Perfumes 197
« Unit Shipment Forecast by Region—Perfumes 198
» Forecast Analysis by Regions—Perfumes 199
» Refill Impact Packaging Forecast by Region—Perfumes 201
Growth Generator: Others 202
o Growth Metrics—Others 203
« Segment Characteristics and Overview—Others 204
« Forecast Considerations—Others 205
» Forecast Considerations Explanation—Others 206
+ Revenue and Unit Shipment Forecast—Others 207
» Revenue and Volume Forecast Analysis—Others 208
« Consumption Forecast by Product Type—Others 209
» Packaging Size Shift Forecast by Unit Size—Others 210

FROST ¢& SULLIVAN



PG9OU-86 Personal Care Packaging Market, Global, 2025-2032

Agenda (continued)

Section Slide Number
« Revenue Forecast by Region—Others 211
« Unit Shipment Forecast by Region—Others 212
« Forecast Analysis by Regions—Others 213
« Refill Impact Packaging Forecast by Region—Others 215
« Revenue Forecast by Packaging Type—Others 216
« Unit Shipment Forecast by Packaging Type—Others 217
» Forecast Analysis by Packaging Type—Others 218
Growth Generator: India 221
o Growth Metrics—India 222
o Market Overview—India 223
+ Forecast Considerations—India 224
+ Revenue and Unit Shipment Forecast—India 225
+ Revenue and Volume Forecast Analysis—India 226
» Packaging Size Shift Forecast by Unit Size and Refill Impact—India 227
+ Revenue Forecast by Application Type—India 228
« Unit Shipment Forecast by Application Type—India 229

FROST ¢& SULLIVAN



PG9OU-86 Personal Care Packaging Market, Global, 2025-2032

Agenda (continued)

Section Slide Number
« Forecast Analysis by Application Type—India 230
Growth Opportunity Universe in Personal Care Packaging Market 231
o Growth Opportunity 1: Demographic-Driven Personalized & Inclusive Packaging 232
« Growth Opportunity 2: Sustainable Materials & Mono-Material Design Innovation 234
o Growth Opportunity 3: Smart, Functional, & Premium Packaging 236
Appendix & Next Steps 238
« Benefits and Impacts of Growth Opportunities 239
o Next Steps 240
o List of Exhibits 241
o Legal Disclaimer 248

FROST ¢& SULLIVAN



16 PG9U-86 - Personal Care Packaging Market, Global, 2025-2032

FER.OSST ¢ S ULLY VAN

Ct%mAp;inoiﬁs Transformation
uoesns: A,
PIPELINE
ENGINE .
(]
Scope and Segmentation
Best Practices Ecosystem

Frost Growth
Radar Generator

Growth
Opportunities



PGI9U-86 Personal Care Packaging Market, Global, 2025-2032

Research Overview

Personal care packaging is a critical enabler of brand differentiation, product protection, and
consumer convenience, ensuring integrity, hygiene, and shelf impact across retail and rapidly
expanding eCommerce channels. The industry is undergoing structural transformation driven by
premiumization, sustainability commitments, digital influence, and changing consumption patterns
across hair care, skin care, oral care, perfumes, deodorants, bath & shower, color cosmetics, and
others (baby care, sun care, men's grooming).

Plastic packaging, such as polypropylene (PP), high-density polyethylene (HDPE), and polyethylene
terephthalate (PET), and flexible laminates remain widely used in developing countries such as India,
Brazil, Indonesia, Nigeria, and Vietham because it is affordable, flexible, and suitable for many
product types. However, the industry is increasingly adopting recycled materials, mono-material
designs, lightweight packs, refill options, and large bottles to meet sustainability goals. Companies
like Amcor and AptarGroup are investing in recyclable and innovative dispensing solutions. Glass
remains strong in premium segments, while aluminum and paper formats are steadily growing.

This study considers 2025 as the base year and 2026—2032 as the forecast period, delivering a
comprehensive assessment of material mix evolution, regional growth drivers, pack-size dynamics,
refill penetration, pricing trends, and competitive positioning within the global personal care
packaging ecosystem.

FROST @" SULLIVAN Source: Frost & Sullivan
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Scope of Analysis

* The objective of this research is to analyze the key packaging types used in
personal care applications. It presents an assessment of the status and prospects
for primary packaging (retail packaging) in the personal care market and
quantifies consumption based on packaging types and applications. Geographic Coverage Global

* By 2025, the personal care market had fully recovered from the initial COVID-19
disruption and the second wave in 2021, with demand returning to stable growth Study Period 2022-2032
across most categories. The industry focus has moved beyond pandemic-driven
uncertainty toward long-term structural trends, including sustainability, refill
adoption, premiumization, and eCommerce growth. In this environment, a Base Year 2025
detailed assessment of personal care packaging is essential to track material

shifts, pack-format innovation, and changing consumer preferences. Forecast Period 2026-2032

* The key packaging-type-based segments considered in the study include flexible
plastics, rigid plastics, paper, metal, and glass, whereas hair care, skin care, oral
care, color cosmetics, bath and shower, deodorants, perfumes, and others (sun
care, baby care, men’s grooming) constitute the key applications-based segments.

Monetary Unit US Dollars (S)

Packaging unit

* The study analyses the consumption of personal care packaging based on types Unit Shipment (Nos.)
and applications for four key regional segments: The Americas, Europe, Asia-
Pacific (APAC), and The Middle East, Africa, and South Asia (MEASA). Average Price US$ per unit

. . ) ) . . . Representation
* This study analyzes packaging size shifts and the impact of refills on packaging

units for both the base year and the forecast end year.

* The study considers unit shipments and revenues generated in the market from
2022 to 2032. Revenues are recorded at the packaging manufacturer’s level.
Revenues pertain to the sale of packaging material to personal care product
manufacturers or fillers.

FROST @” SULLIVAN Source: Frost & Sullivan
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Segmentation (continued)

Personal Care Packaging: Segmentation by Application, Global, 2025
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Why is it Increasingly Difficult to Grow?
The Strategic Imperative 8™: Factors Creating Pressure on Growth

Customer Value
Chain Compression

Transformative

Innovative
Business Models\ \ Megatrends

DISRUPT
“‘“"""""“*' COLLAPSE =

Industry .,,...o»-*"" TRANSFORM C:‘ntilernal
Convergence %// ,\\\' allenges
Disruptive Competitive
Technologies Intensity
Geopolitical
Chaos
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The Strategic Imperative 8™

Innovative Business Models

A new revenue model that
defines how a company
creates and capitalizes
economic value, typically
impacting its value
proposition, product
offering, operational
strategies, and brand
positioning

Competitive Intensity

Customer Value Chain Transformative
, Internal Challenges
Compression Megatrends

Customer value chain Global forces that define the The internal organizational
compression as a result of future world with their far- behaviors that prevent a
advanced technologies, reaching impact on company from making
internet platforms, and business, societies, required changes
other direct-to-consumer economies, cultures, and
models that enables personal lives

reduction in friction and the
number of steps in
customer journeys

A new wave of competition
from start-ups and digital
business models that
challenge the standing
conventions of the past,
compelling established
industries to re-think their
competitive stance

Geopolitical Chaos Disruptive Technologies Industry Convergence
Chaos and disorder arising New, disruptive Collaboration between
from political discord, technologies that are previously disparate
natural calamities, displacing the old, and industries to deliver on
pandemics, and social significantly altering the way whitespace cross-industry
unrest that impact global consumers, industries, or growth opportunities
trade, collaboration, and businesses operate

business security

FROST é‘ SULLIVAN Source: Frost & Sullivan
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The Impact of the Top 3 Strategic Imperatives on the Personal Care
Packaging Industry

SI8

Why

Frost Perspective

FROST ¢&

Innovative Business Models

Customer Value Chain Compression

$

Competitive Intensity

$

The emergence of refill, reuse, and
subscription-based models is transforming
how personal care products are consumed
and packaged.

Brands are shifting from single-use
packaging to lifecycle-based systems,
focusing on sustainability and cost
efficiency.

Increasing collaboration across value
chains (brands, retailers, packaging
suppliers) is enabling new delivery models.

The rapid expansion of eCommerce and
direct-to-consumer (D2C) channels is
shortening traditional value chains.

Increasing demand for convenience,
affordability, and accessibility is driving
growth in sachets, small packs, and travel
sizes.

Retail transformation and digital platforms
are reducing intermediaries and reshaping
packaging requirements.

The rise of independent, niche, and eco-
focused brands is reshaping the personal
care packaging landscape and
intensifying competition.

Declining brand loyalty and shifting
preferences are increasing pressure on
established players.

Ambitious sustainability targets are
emerging as a key competitive
differentiator, with brands facing
challenges in meeting their packaging
commitments.

L 2

L 2

2

The shift toward refill and reuse models is
driving packaging manufacturers to explore
new ecosystem designs and scalable
circular solutions.

Strategic partnerships will be critical to
enable closed-loop packaging systems.

Early adopters of circular and service-
oriented packaging models are beginning
to differentiate themselves in terms of
market positioning.

Packaging players must develop channel-
specific solutions, especially for eCommerce
and last-mile delivery.

Value chain compression is increasing
demand for affordable, flexible, and faster
packaging solutions.

Frost & Sullivan’s 2025 eCommerce
Packaging report (PG2Y) shows that D2C
growth is reshaping personal care packaging
toward durability, customization, and faster
fulfillment.

Packaging manufacturers are seeing
increased demand for differentiated,
premium, and sustainable packaging to
support emerging and niche personal
care brands.

Al and digital capabilities are emerging as
key differentiators as packaging players
compete on innovation and efficiency.

SULLIVAN

Source: Frost & Sullivan
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Growth Metrics

Personal Care Packaging: Growth Metrics, Global, 2025

R Average Price Per Revenue for Last
ENERES Unit Year of Study Period

Life Cycle Stage

Base Year Growth Compound Annual

Rate - Revenue

Number of Degree of

L
Revenue

Concentration

Competitors Technical Change

L L) L)

<4 (active competitors in ) . (Revenue share held by
(2025) (2025-2032) 2025) (scale:1 [low] to 10 [high]) N —

FROST é‘ SULLIVAN Note: All figures are rounded. The base year is 2025. Source: Frost & Sullivan
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Growth Drivers

Personal Care Packaging: Growth Drivers, Global, 2026-2032

e izvess | 3avens |57 vears

Personal care product user growth, accelerated by new consumer
adoption driven by influencer marketing, social commerce, and
rising beauty awareness, is expanding the addressable packaging
market.

Per capita consumption growth in personal care is rising as
existing users increase product usage frequency and diversify their High High Medium
care routines across skincare, haircare, oral care, and hygiene.

Population growth is increasing the global consumer base, driving
baseline demand for personal care products and their associated High Medium  Medium
packaging across all geographies.

Packaging size shift across small, medium, and large pack formats

are reshaping packaging unit volumes, driven by regional

variations in per capita spending power and purchasing behavior Medium  Medium Low
with emerging markets favoring smaller, affordable formats and

developed markets gravitating toward larger, value-driven sizes.

Robust growth in adoption of sustainable packaging products is
expected to have a moderate-to-high impact on growth Low Low Medium
throughout the forecast period.

FROST @” SULLIVAN Source: Frost & Sullivan
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Growth Driver Analysis

Personal Care Product User Growth Forecast, Global, 2025 and
2032 CAGR (2025-2032): %

c
2
E
<
=)
3
2
O
3
>
Others (Sun
Care, Baby | Total Global
Hair Care Skin Care Oral Care Color. Bath and Deodorants | Perfumes | Care, Men’s | Users (Wtd
Cosmetics Shower )
Grooming, Avg)
Misc.)
2025
m 2032

FROST @‘ SULLIVAN Note: All figures are rounded. The base year is 2025. Source: Frost & Sullivan
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Growth Restraints

Personal Care Packaging: Growth Restraints, Global, 2026-2032

Restaine  izvess | 3-avens |57 vears

Rising regulatory pressure in personal care packaging, especially

in developed markets, is enforcing stricter mandates on

recyclability, single-use plastic reduction, and extended producer

responsibility (EPR). These regulations are driving brands toward Medium High High
lightweighting, mono-material designs, and reduced packaging

formats. As a result, overall packaging material intensity is

declining, constraining volume growth across the market.

Growing adoption of refillable and reusable packaging formats,
particularly in developed markets such as North America and
Europe, is emerging as a key restraint on overall packaging
demand, as brands and consumers increasingly shift away from
single-use formats. While this trend is still evolving in developing
regions, early adoption in urban and premium segments is
beginning to create a gradual impact, which is expected to
strengthen over the long term.

Medium  Medium High

FROST @‘ SULLIVAN Source: Frost & Sullivan
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Revenue and Unit Shipment Forecast

Personal Care Packaging: Revenue and Unit Shipment Forecast, 2022-
2032 Revenue CAGR, 2025-2032: %
Volume CAGR, 2025-2032: %

Revenue ($ Billion)
Unit Shipment (Billion Units)

2022 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032
B Revenue
—0—Unit Shipment

Year

FROST @‘ SULLIVAN Note: All figures are rounded. The base year is 2025. Source: Frost & Sullivan
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Growth Metrics

Hair Care: Growth Metrics, Global, 2025

R Average Price Per Revenue for Last
ENERES Unit Year of Study Period

Life Cycle Stage

Compound Annual

Base Year Growth Growth Rate -

Number of Degree of

Rate - Revenue Competitors Technical Change
Revenue

I L)

(2025) (2025-2032) et c;g;';‘;t'tors n (scale:1 [low] to 10 [high])

FROST @‘ SULLIVAN Note: All figures are rounded. The base year is 2025. Source: Frost & Sullivan
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Revenue and Unit Shipment Forecast—Hair Care

Hair Care: Revenue and Unit Shipment Forecast, Global, 2022-
2032 Revenue CAGR, 2025-2032: %
Volume CAGR, 2025-2032: %

Revenue ($ Billion)
Unit Shipment (Billion Units)

2022 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032
I Revenue
—0—Unit Shipment

Year

FROST @‘ SULLIVAN Note: All figures are rounded. The base year is 2025. Source: Frost & Sullivan
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Forecast Analysis by Packaging Type—Hair Care (continued)

Hair Care: Attractiveness Analysis by Packaging Type, Global, 2025-2032

CAGR (%)

Market Unit Shipment

Share

Key: Bubble size represents absolute growth in volume between 2025 and 2032

FROST @” SULLIVAN Source: Frost & Sullivan
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Growth Metrics—India

Personal Care Packaging: Growth Metrics, India, 2025

R Average Price Per Revenue for Last
ENERES Unit Year of Study Period

Life Cycle Stage

Base Year Growth Compound Annual

Rate - Revenue

Number of Degree of

L
Revenue

Concentration

Competitors Technical Change

L) L) L)

<4 (active competitors in ) . (Revenue share held by
(2025) (2025-2032) 2025) (scale:1 [low] to 10 [high]) N —

FROST é‘ SULLIVAN Note: All figures are rounded. The base year is 2025. Source: Frost & Sullivan
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Revenue and Unit Shipment Forecast—India

Personal Care Packaging: Revenue and Unit Shipment Forecast, India, 2022—-
2032 Revenue CAGR, 2025-2032: %
Volume CAGR, 2025-2032: %

Revenue ($ Billion)
Unit Shipment (Billion Units)

2022 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032

I Revenue
—0—Unit Shipment

Year

FROST @‘ SULLIVAN Note: All figures are rounded. The base year is 2025. Source: Frost & Sullivan
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Unit Shipment Forecast by Application Type—India

Personal Care Packaging: Unit Shipment Forecast by Application Type, India, 2022-2032

Unit Shipment (Billion Units)

CAGR
2022 = 2023 2024 = 2025 < 2026 2027 = 2028 = 2029 = 2030 = 2031 = 2032  (2025-
2032)

Others

M Perfumes

Deodorants
Bath and Shower
Color Cosmetics
H Oral Care
m Skin Care
M Hair Care

Year

Key: Others include sun care, baby care, men’s grooming, and miscellaneous.

FROST @* SULLIVAN Note: All figures are rounded. The base year is 2025. Source: Frost & Sullivan
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Growth Opportunity 1: Demographic-Driven Personalized &
Inclusive Packaging

Over Relevant End-User Industries for this Growth Opportunity Applicable Regions
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Frost & Sullivan has identified 10 Growth Processes that serve as levers for determining and evaluating new Growth Opportunities.

M Customer & Branding Distribution Channel Geographic Expansion Vertical Market Expansion Competitive Strategy

Growth @ @

Processes
Strategic Partnering Product Development Mergers & Acquisitions Product Launch Technology & IP
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Growth Opportunity 2: Sustainable Materials & Mono-Material
Design Innovation

Relevant End-User Industries for this Growth Opportunity Applicable Regions
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Frost & Sullivan has identified 10 Growth Processes that serve as levers for determining and evaluating new Growth Opportunities.

: ®

M Customer & Branding Distribution Channel Geographic Expansion Vertical Market Expansion Competitive Strategy

Growth @ @

Processes
Strategic Partnering Product Development Mergers & Acquisitions Product Launch Technology & IP
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Growth Opportunity 3: Smart, Functional, & Premium Packaging

Relevant End-User Industries for this Growth Opportunity Applicable Regions
Opp. Sizein 5
Years
;" . » ~ L Central & East Europe
Manufacturing Mobility etal & Mining
South Asia
z Information &
Energy & Environment g Chemicals & Materials Communications
@ Technologies Western Europe
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7
.
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GO Base Year Middle East
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Frost & Sullivan has identified 10 Growth Processes that serve as levers for determining and evaluating new Growth Opportunities.

m Customer & Branding Distribution Channel

Vertical Market Expansion Competitive Strategy

&

Strategic Partnering Product Development Mergers & Acquisitions Product Launch Technology & IP

Growth @

Processes
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Benefits and Impacts of Growth Opportunities

O
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Companies to Action
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Next Steps
O—O0—0—8—0—0—00
\J \J \J \J
Transformation Ecosystem Growth Generator Growth Opportunities Frost Radar Best Practices Companies to Action
4 ) 4 )
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\ J \ J
4 ) 4 ™
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\_ J \§ J

Does your current system support rapid adaptation to emerging opportunities?
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Legal Disclaimer
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Quantitative market information is based primarily on interviews and therefore is subject to fluctuation.
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